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ABSTRACT 

The advent of social media has revolutionized the way we communicate, interact, and 

learn languages. This paper explores the influence of social media on Second Language 

Acquisition (SLA), highlighting its potential benefits and challenges. Social media platforms, such 

as Facebook, Twitter, and Instagram offer unprecedented opportunities for language learners to 

engage with authentic content, interact with native speakers, and develop their language skills in 

real-world context. Social media can foster a sense of community and motivation among language 

learners, promoting sustained engagement and learning. However, the use of social media in SLA 

also raises concerns about the quality of input, the role of the teacher, and the potential for 

distractions and miscommunication. This paper argues that social media should be seen as a 

complement to, rather than a replacement for, traditional language instruction. Effective integration 

of social media into language learning contexts requires careful consideration of factors such as 

task design, learner autonomy, and teacher support. The paper concludes by discussing the 

implications of social media for SLA theory, research, and practice, highlighting the need for further 

investigation into the effective integration of social media into language learning contexts. As social 

media continues to evolve and shape language use, understanding its role in SLA will remain a 

crucial area of inquiry. 
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