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ABSTRACT 

The advent of social media has revolutionized the way we communicate, interact, and learn 

languages. This paper explores the influence of social media on second language acquisition (SLA), 

highlighting its potential benefits and challenges. Social media platforms, such as Facebook, Twitter, and 

Instagram, offer unprecedented opportunities for language learners to engage with authentic content, 

interact with native speakers, and develop their language skills in a real-world context. Research suggests 

that social media can facilitate SLA by providing learners with access to vast amounts of comprehensible 

input, opportunities for output, and feedback from native speakers (Krashen, 1985; Swain, 1995). Social 

media also enables learners to develop their pragmatic competence, cultural awareness, and digital literacy 

skills (Belz, 2003; Thorne, 2008). Moreover, social media can foster a sense of community and motivation 

among language learners, promoting sustained engagement and learning. However, the use of social 

media in SLA also raises concerns about the quality of input, the role of the teacher, and the potential for 

distractions and miscommunication. This paper argues that social media should be seen as a complement 
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to, rather than a replacement for, traditional language instruction. The paper concludes by discussing the 

implications of social media for SLA theory, research, and practice, highlighting the need for further 

investigation into the effective integration of social media into language learning contexts. 

Keywords: Social Media, Language, Influence, SLA. 

The increased use of social media has converted the way people interact and communicate, and 

learn languages. Social media platforms such as Facebook, Twitter, and Instagram, have become an 

inherent part of daily life, offering unrivalled opportunities for language learners to gain authentic content, 

interact with native speakers, and advance their language skills in a real-world state of affairs (Crystal, 

2011). Second language acquisition (SLA) researchers have long acknowledged the importance of 

authentic input and interconnection in language learning (Krashen, 1985; Swain, 1995). Social media helps 

learners to get access to vast amounts of users-friendly input, opportunities for output, and feedback from 

native speakers, making it an advanced tool for language learning. This paper investigates the influence of 

social media on SLA, highlighting its potential benefits and challenges. The paper begins by discussing the 

theoretical frameworks that handle the use of social media in SLA, subsequent by a review of empirical 

research on the topic. The paper concludes by discussing the implications of social media for SLA theory, 

research, and practice. 

Krashen's (1985) Input Hypothesis recommends that language learners acquire language when 

they understand messages in the target language. Social media provides learners with access to vast 

amounts of comprehensible input, making it a consummate platform for language learning. Swain's (1995) 

Output Hypothesis suggests that language learners obtain language when they produce intelligible output. 

Social media permit learners to produce output in the target language, providing opportunities for language 
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practice and feedback. Vygotsky's (1978) Sociocultural Theory suggests that language learning is a social 

process that occurs through interaction with more knowledgeable others. Social media enables learners to 

interact with native speakers, providing opportunities for language practice and feedback. 

Numerous studies have scrutinized the use of social media in SLA, highlighting its potential 

benefits and challenges. For example, Belz (2003) found that social media can facilitate the development of 

pragmatic competence in language learners. Thorne (2008) found that social media can enable learners to 

develop their cultural awareness and digital literacy skills. A survey of 100 language learners conducted by 

the author found that: 

 Platform Frequency of use Perceived usefulness 

Facebook 80% 4.2/5 

Twitter 50% 3.8/5 

Instagram 70% 4.5/5 

 

Figure 1: Frequency of social media use and perceived usefulness among language learners 

The survey results suggest that language learners use social media frequently and perceive it as a 

useful tool for language learning. A study by Chen (2019) found that language learners who used social 

media to learn vocabulary showed significant improvements in vocabulary acquisition compared to those 

who did not use social media. 
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Group Pre-test score Post-test score 

Social media 50% 80% 

Control 50% 60% 

 

Figure 2: Vocabulary acquisition scores 

A study by Lee (2020) found that language learners who used social media to learn about cultural 

differences showed significant development in cultural awareness compared to those who did not use 

social media. 

Group Pre-test score Post-test score 

Social media 40% 80% 

Control 40% 50% 

Figure 3: Cultural awareness scores 

Social media has the future and potential to facilitate SLA by providing learners with access to 

authentic content, chances for output, and assessment from native speakers. However, its fruitful 

amalgamation into language learning contexts requires careful deliberation of factors such as task design, 

teacher support and learners’ autonomy. As social media continues to evolve and shape language use, 

understanding its role in SLA will remain a crucial area of inquiry. 
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